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The Problem 
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The Dangers of Texting and Driving 
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“National epidemic” 
-U.S. Transportation Secretary Ray LaHood 

 

Texting drivers are 23 times more likely 
to be in an accident 

-VA Tech Transportation Institute 

 

75% of teens say texting while driving is 
“common among their friends” 

-AT&T-commissioned poll, May 2012 

 



AT&T’s Business Commuter Survey 
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A recent AT&T survey found: 

49% of commuters admitted to texting while driving 

 

6 in 10 commuters said that they did not text and 
drive 3 years ago 

 

98% of commuters said that they knew the risks of 
texting while driving 



Taking Action to Change 
Behavior and Raise 
Awareness 
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AT&T’s Strategy 

© 2013 AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Intellectual Property. 6 

Opportunity to change this risky behavior – with a focus on teens 

#1 priority is consumer safety 

Share real-life stories 

Provide educational tools and resources 



AT&T’s Business Commuter Survey 
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Sharing the stories of lives affected by texting related accidents 

3.6 million views on YouTube 



Downloadable Resources – att.com/itcanwait 

© 2013 AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Intellectual Property. 8 



AT&T DriveMode App 
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Mobile app that 
provides a customizable 
auto-reply message that 

friends and family 
receive after sending a 

message, notifying them 
that the user is driving 

and will respond when it 
is safe 

 



Celebrity Engagement 
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Support from Ryan Beatty, Gabby Douglas, Nick Cannon 
and others 

80 celebrities reached 150 million people on Twitter 

 



Employee Engagement 
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• Our employees are working together to bring the campaign to high 
schools through our Aspire Mentoring Academy 

• Employee volunteers have been in 33 states & 424 schools – 
reaching nearly 629,000 people  

• AT&T’s DriveMode app was conceptualized by an AT&T employee who 
submitted the idea to The Innovation Pipeline 
 



Engaging in Schools 
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Timberland High School (Charleston, SC)  Santa Monica High School (Los Angeles, CA)  

Every high school in America reached with It Can 
Wait message in 2012 at least twice 

Continuing to contact thousands of schools in 2013 

Developed school-specific materials and 
presentations 



State and Local Support 
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Committed to enacting No Texting While 
Driving Pledge Day proclamations 

Featured LED highway signage – 
Kansas toll booth handed out ICW 
stickers  

27 STATES 

500+ STATES 
& CITIES 



In-Depth: Social Media 
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{sample tweet} : No text is 
worth the risk. Take the @ATT 

#ItCanWait pledge to never text 
& drive! http://go-att.us/pqyr 

• Social media was a cornerstone of the campaign – over 250 million 
accounts reached 

• Pledges could be instantly shared with friends and family on Facebook, 
Twitter, Google+, Instagram, etc. 

• YouTube channel with over 60 videos 

 



Continuing a National Effort 
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Youth Engagement 

Nearly 400 simulator events around the country 
this year 

 

The NAACP looks forward to seeing the progress of 
AT&T’s commitment and movement in this space, and 

encourages its members to take the pledge at 
itcanwait.com and promise to not text and drive.  

- NAACP  

Over 200 organizations pledged their support 



Bringing in Corporate Champions 
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Success and Lessons Learned 
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1,500,000+ Pledges 

Issue awareness has doubled 

187,000 DriveMode app downloads 
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AT&T continues to urge all Americans to 
 pledge to never text and drive. 

On September 19, join the movement and TAKE ACTION to 
help prevent injuries and deaths caused by texting and driving. 

 
 

SAVE THE DATE – SEPTEMBER 19, 2013 

It Can Wait National Day of Action 



A simple message that started a 
movement: 

 
No text is worth a life 
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